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Glossary of Terms 

 

Reach 

Refers to the number of individual users that have seen our content 

on their screens. For example, a post has reach 250 users. 

 

Impressions 

Refers to how many times our content has been seen on screen. For 

example, if we reached 250 users, but had 500 impressions, it means 

they have seen our content appearing on their screens more than 

once.  

 

Engagement 

Refers to actions taken on a post. This includes commenting, 

reactions (or likes), sharing, clicks and link clicks. 

 

Page likes 

People who identify as fans of your page but don’t always see 

updates. 

 

Page followers 
People who follow the page and will see updates on their timeline 

more frequently. 

 

 



 

Summary 

Overview 
Overall, it’s been a good month for social with stats up on Instagram, Twitter 

and LinkedIn. Facebook has been the only platform to have a decrease, which 

can be attributed to the increase in posting. Therefore, the algorithm does not 

recognise this first month increase in posted and reach/impressions are lower.  

 

Best time to post 
The best performing posts for Facebook, Instagram and Twitter have been 

later on during the day at around 4pm/5pm (Instagram slightly later).  

LinkedIn continues to be throughout the working day, such as lunch time or 

3pm onwards. 

 

Campaigns 
Campaigns centred around the community which include still images have 

performed the best on all platforms. Store openings and award ceremonies 

have dominated this month.  

Across the platforms (particularly Instagram) repeating graphics may not 

perform as well. This can be improved by utilising still images to freshen up the 

messaging around this. 

 

 



 

 



 

 

 

 

 

 

 

 



 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 



 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 



 

 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 


