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Scotmid is Scotland’s largest independent co-operative and has been at the
heart of Scottish communities since 1859. Our businesses include Scotmid
Co-operative, Lakes & Dales Co-operative, Semichem, Funeral Directors, Post
Offices and our property division. The Society employs almost 3,500 people
in Scotland, Northern Ireland and the North of England.

Scotmid is a co-operative society, owned by its members, who each have an
equal say in how we are run.

Our core purpose is to serve our local communities and improve people’s
everyday lives.
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Scotmid as a Charity Partnership

We actively collaborate with our charity partners to develop meaningful and engaging
fundraising initiatives together. Our approach ensures that each partnership is built on
shared values, fostering deeper connections between our customers, colleagues and
members, and the causes we support.

What makes us different is our hands-on involvement in working with our charity partners to
create and deliver impactful fundraising events. By working side by side, we empower our
charity partners, our teams, and local communities to play an active role in fundraising
efforts, ensuring a greater sense of ownership and shared success. We believe that
successful partnership is both sides fully committing to making a difference together.

Our charity partnerships are rooted in genuine engagement. We don’t just support charities
from a distance—we work together and become part of their journey. This community-first
approach strengthens relationships, drives innovation in fundraising, and maximises the
positive impact we can have together.

Let's join forces, get creative, and make a lasting impact.
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Charity Partnership Fundraising

We have supported many great causes through our charity partnerships.
The majority of funds raised are generated through colleague-led
fundraising initiatives across our stores, sites, and offices.

£288,000 £345,000

m Childline 2016/17

M Samaritans 2017/18
£274,000

i *
£315,000 Scottish SPCA* 2018/19

Chest Heart & Stroke Scotland 2019/20

£295,000 m CHAS* 2020/22

m M Guide Dogs Scotland* 2022/23

m RNLI 2023/24

B Maggie's* 2024/25
£375,000

£300,000

* Lead partner
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Selection Timeline

2nd February 2026

Applications open

5th February, *9th Feb &
12th February 2026

Online Q&A with Scotmid Membership team on Charity of the Year
process. *9th of Feb with Alzheimer Scotland joining.

20th March 2026

Applications close at 4pm

Early April 2026

Applications are reviewed by Charity Panel

Mid-April 2026

Applicants shortlisted and advised of outcome

6th May 2026

Intro to members of the Community Team to ask any questions prior to
the presentations (Via Teams - Approx. 1hr)

11th May 2026

Shortlisted applicants are invited to meet and present to Charity Panel*
at Scotmid Head office (Newbridge). If multi-partnership we ask that all
charities be present at pitch.

June 2026

New Charity Partner selected and advised and MOU returned

June 2026 - August 2026

Launch and in-store fundraising collateral designed, signed off & produced

Mid-September 2026

All collateral packed and sent to sites

End September 2026

New Charity Partnership launched




Charity of The Year Criteria

Community Impact - The charity must deliver projects or services across our trading areas
(Scotland, Northern Ireland and North of England), ensuring strong relevance to our communities.

Pennies — We partner with Pennies for digital micro-donations, the charity/charities must be able to
on-board with Pennies as part of the partnership. (www.pennies.org.uk)

Alignment with Scotmid Values — Charities should demonstrate a clear understanding of Scotmid
and how their values align with ours.

Resonance with Scotmid Members - The charity’s cause and brand should strongly connect with
Scotmid colleagues, members, and customers.

Fundraising & Communications — Applicants should have experience in delivering impactful
fundraising and communications campaigns tailored to partnership needs.

Dedicated Support - The charity should have the capacity to provide excellent support to Scotmid
colleagues, including a dedicated account management team. We would consider ourselves to fall
under a‘community’ rather than a ‘corporate’ banner, working in real partnership to fundraise and
raise awareness alongside our charity partners.

Engagement — A thorough plan of how you will engage Scotmid colleagues, members, and
customers to support and promote fundraising, events and awareness initiatives.
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http://www.pennies.org.uk

Key Expectations

Coverage across our trading areas - If your charity does not cover our full trading area, please
indicate the charity (or charities) you would partner with to ensure coverage across our trading

areas of Scotland, North of England and Northern Ireland. The applying charity should at least

cover Scotland.

Merchandise - To help drive charity fundraising charities should be able to provide merchandise
(e.g. badges, pins) for sale in our stores on a sale-or-return basis—please include details at the
application stage. As a minimum we would seek charity merchandise across our sites comprising
Scotmid, Lakes & Dales Coop, Semichem stores and our Funeral division.

Engagement - Highlight the capacity (Qquantity and coverage) your charity would have to
fundraise, run collections and engagement events in our stores.

Fundraising Events - As a member-based society, our colleagues and members are passionate
about fundraising for our charity partnerships. Free places at events widen opportunities for our
colleagues, customers and members to fundraise for our charity partnership - please detail
specific events and nhumber of free places available.

Collaboration - Please also include opportunities for collaboration and other fundraising
activities.

i
—
L
g
oc
LL
<
-
<
o.
S
=
oc
<
L
O

L
O
2
<
=
-
O




V) Our Stores & Communities
& SemiChem
[ ] O England &
Scotmid Lakes & Dales| SemiChem NI Funerals Fosters Funerals
I m AB11 6HP [1|eH12 57T [1|eH30 9sD CI|ensasse |[d|eeosep  |[I|Gs3oin Ofkvazane  |Ofcatoise |C|asis6ir | |ka12 8an |[C1|sr698s O|en112p |]aee7 ING | [MLe 0RA Cl
AB15 9DB [I|eH12 708 [1|EH32 9A7 [J|eHsaspF |[J|es11tF  |C1|G83 8PN Ojkvizequ |[CJfcatosne |[C|as3ze 248 | |ka21 sHw|C]|871 10D [J|en11 4RH | |G7168r |Cd|Fkioiea | O
m & AB219QR [1|eH12 8TE [1{eH32 9NG C|exHsseor  |[1|Ge1 41 CIvazsaa |Cdfkvizeer |[CJ|cai2ser  |Cd|ass21zp |[J|kasosaq |[CJ[sr358H)  |[1|eHis 1pa |0 |673 1wz |1 |kaz 1up O
m AB22 8UR [J|en1zosa  |CJ|en32saw  |[J|enssasr  |Cl|essaina  |[d|iv2 31T [1|kvs 268 Ojptaziar  |C|asasoae |[Cd|kwisasaa|[d|srsssas  |Cl|enis 6o |[|G73 3re |1 |ML8 18X ]
AB30 1BJ [J|eH14 28BN [J|eHa 6BU [J|eHsspT  |[J|ee44Ex  |[]|1v2 gEX CI|mez s otz 2z1s  |C|ppiz 1w | [kvis sHA | |BT40 15P [J|eH26 848 |1 |c74 4y |[0]G73 3RP O
I I I 2 AB314HE Clfen1a2sH | |eHa 7eR Ol|ens2er  |O|ess2Hy | [iv2 aHT Omuraty |O|puaszaw |[Cl|ops2a4  |Cl|kvasa)  |C|er43sad |[C|eH3sar |[1|G77 6AE |[1]|G816DS =]
AB31 5UN [1|EH14 5NP [1|EH47 OSE Cl|eHs8nx  |[C1|Ge63s) |2 apw Cfmuisaw  |CJ|ne2sops |[C|opeeec  |[I|kvsana |[d|srazsue  |[CJ|eH3sar |[J|esis6ps |[1|e67 ING O
Z O ABA43 205 Cl|eH1a 788 |CJ|EH47 7LH Cl|en74ape  |d|essspe  |[|iva2sFT O|mioeaa  |CJ|ne2soFf  |[C|peseps |[I|miiire |[Cl|Brascea  |[J|eH329az |[1|kais 1p |[1|ka18 1ip |
AB44 1PS [1|eH14 7EH [1|en47 21A [J|eH7sre  |[Cd|essos  |[CI|iv2 7HG Ofmiiioar  |CJ|Ne2soFF  |C|pes7er [ |mi27a8 |[C|B748 6PE O|ena7er |J|kaz1aa |C|kvazzos | O
h —— ABA5 1EW [1|EH15 1EY [1|EH48 151 CeH76EH  |I|G715AL  |CI|v27PB Olimzeep. | EH15 1aH [CJ|miz7aw |C|eragexy  |CJ|ens 2ty | |kaz aup |[C1|G74 4Ly ]
h AB56 INZ [J|EH15 3E) [J|EHa8 246G Cllede 1HH  |C|e7168P  |J|1v3 5Nz M3 886 | eHa1 36 |C|mia1as |CJ|B161 881 [ |ens2 srH (D |ky12 7os || eve3ee | O
z DD10 ORA [J|eH16 5LR [I|eH48 304 O|rk02tr  |J|e716LA  |[1|1v30 4EF [J|mL3 8NA [ eHas 8sw | |mis3aa |[C|er714na  |CJ|eHss 61a | |kv12 epa |63 618 ]
< ppiosaz  |[J[eHiserr  |[J[eHs 1w Cfrkaa7eL  |Cl|e7azee  |CI|ivaosxo  |CI{misier (O] eHa700x |CI|misear |CJ[sra19ae  |C|eHs4 8pF |CI|mii1ay [Cljpasuz | O
< DD10 9DD [J|enaz 71 |C1|EHs5 28R [J|rk28HE  |[J|G720DE  |[]|1v306GR [J|mLs 5NR O eHag ane [ msaas | EH6 6TG |[1|ML1 1RW || ML3 7JU O
U DD2 5AB CJjen209Re | |EHS 3N CllFke1ez  |[d|e729te  [Cd|iva27oH  [Cd|mi67a6 (] enggspz |Ll|mis1er |OJ EH68HR |[|mL274F |C1|kas1aa | [
m pr— DD3 8BG [J|eH22 aNE  |C1|EH51 OHX O|rka1un |Cd|e729ra  |C|iva 78X Ofmezsee | eHs2 56 [CI|pazaen | EH938G [[I|mz7iuv || ensere | O
l DD4 9JB [1|eH22 516 [1|eHs2 5p2 [CJ|rka1pn |CJ|G729sD  |[I|1ve3 6AG CJ|mL8 sA O Gg2111s  |O|pa1asig (O Fk10 16A |CI M3 wu |C|ensasta | O
DD6 8AD [1|eH23 atx [1|EH52 5EE [1|Fks 45z [le7a3sa |[J[iveenL [J|mL8 5LN O Gas9an  |Cd|paisasn (O Fk7 700 | |ma1ax | mazay | O
> & DD6 SAF [J|eH25 oLR [1|EH52 5HZ [1|Fks 50 [d|e7sopu  ||ive 8T Oims20a | Ge6 1HW | |[pazo oHw (] G368 |[|ms0aa || G77 6AE |
DD9 7DY [I|eH28 8pU [J|eH52 6RT [J|Fk7 8LY [|e7s8az  |[1|ka13RB [J|pa1s 4s) O G121l |[d|pa23 7nE | G329aN |[1|pais 1z || PHI 1PP =
h m DG2 OEB [J|EH28 8Q) [1|EH53 oLF Ole320ra  |Cd|G7eoiz  |[|kaigiex  |[C|pH1 10z O ga21ts  |O|pazaant (O pH11PP |[d|G7310Zz | O
—— DG7 112 [1|EH29 9BE [1|eHs3 o) [O|e33sae  |[J|cre7ev  |[|kaisasa  [Od|pHi078aw | Geagsu |Cd|passau | G329aN | O
m < EH11 2PL [J|EH3 542 [J|enssoew  |[d|G332r)  ||e7e2aw  [[J|ka2sone  [d|pH118a0 [ wvi124ac |C|passor | FK7 7UU |
EH114RH [1|eH3 oLH [1|eHs54 5PT O|eassst  |[J|ee120H |[|ka3 1EA OfpH1392p (I ka1 1Hx O |pH10seT | M27aF | O
< I l I EH11 1AB [1|EH30 9PH [J|EH54 6L [Jles23ae  |CJ|cszanL  |[|ka3 7eT OdfpH13eps | t57DN |OJ




Submitting Your Application

1. Please complete the questionnaire at https://www.smartsurvey.co.uk/s/CharityPartner2026-27/

2. Please create a PDF document in support of your application and upload via the SmartSurvey form.

This can be formatted however you wish, but the content must cover the points below and consist of no more than 4
pages.

This document and questionnaire would form the basis of our partnership, so please ensure they are accurate and
achievable.

* Indicate coverage including volunteer groups across our stores in Scotland, north England and Northern Ireland
using the store postcodes checkboxes on the previous page of this document.

* An organisation chart clearly showing fundraising/partnership team(s) — please highlight the people that would be
directly involved with the partnership.

* A partnership calendar including key dates, specific fundraising events, number of free places available, flagship
events and opportunities.

* Asuggested partnership/project tagline and social media tag(s).
* Specific details and photos of one hero product to sell in our stores.

The deadline for applications is 4pm on 20th March 2026.
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Good Luck!
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Submitting Your Application

e  *These questions are for reference only - Please complete the questionnaire online at:
https://www.smartsurvey.co.uk/s/CharityPartner2026-27/

(V)
(V)
O
—Me
T
Y o
w
z O
T
< U
[ o —
>
- a
x <
<{ w
T T
O -

Section 1: The Charity

1. Charity Name (Main Applicant)

2. Charity Registration Number

3. Will you deliver the partnership alone or in partnership with other charities? Please give full
details.

4. Registered Address

5. Postcode

6. Are you registered with the Gambling Commission and do you hold a lottery operating
licence? (Yes/No)

7. Number of Employees

8. Tell us about the services you offer, the projects you deliver and the people you help.

9. What businesses do you currently partner with and who do you anticipate partnering with in
the coming 24 months? (Please include any potential conflicts of interest.)

10. If successful, the Charity MOU agreement will need to be completed/returned to us by 8th
June by the charity/charities (if multi-charity partnership). Please let us know any queries in
the comment box.

11. Please upload a 4-page PDF document in support of your application.

Section 2: Your People

1. Lead Full Name & Title

2 & 3.Email / Contact Telephone Number

4. Secondary Contact Name & Job Title

5 & 6. Secondary Contact Email / Secondary Contact Telephone Number

7. How will you manage the partnership? Include specifics on key contacts and roles.

8. Are you currently partnered with Pennies for card donations? Please note any comments.

Section 3: The Proposed Project

1. Please give us an overview of the project we would be fundraising for.

2. Who will the project benefit, and across what geography? Include short and long-term
impactand legacy.

3. Why is it important this project or service is delivered?

4. Do you have awareness campaign(s) that you would like to incorporate?

5. How much would the partnership need to raise forthe proposed project to be a success?
6. Please give a breakdown of how funds raised would be spent, clearly including admin costs
etc.

Section 4: Setting Up For Success

1. Describe an innovative fundraising idea that would work across our whole geography.
(Scotland, Lakes & Dales & Northern Ireland).

2. Please give full details of how the partnership will be promoted to your audience.

3. As a member-based society our colleagues and members are passionate about fundraising
for our charity partnerships. Please detail specific events and number of free places available
to us.

4, Charity fundraising / collections and awareness events are very successful in our stores. How
would you maximise this opportunity?

5. To help drive charity fundraising, charities should be able to provide sale-or-return
merchandise (e.g. badges, pins, pens) forsale and materials in our stores. What is your sign-off
process for marketing materials and products? Please include clear timescales and distribution
process you have in place. Do you have a 'hero' merchandise product that would work in our
stores? Include description and RRP.

7. What would you propose in the launch fundraising pack and how would you distribute
them?

8. We run around 12 major events each year that our Charity Partner attends. Can you commit
to atleast two representatives for each of these events?

9. Please indicate any training opportunities and/or webinars that you could provide for our
colleagues and/or members.

10. What online or digital fundraising initiatives could we implement as a partnership?

11. How do you ensure that your partnerships go beyond just financial support, fostering deep,
long-term collaboration and community engagement?

12. What questions do you have forus?

11
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Questions?

Join us for online Q&A sessions on:

* Thursday 5" February 2026, 11am-12pm
Join the meeting now
Meeting ID: 343 998 674 236 99
Passcode: 9JD2X6FX

Meet our Charity Partner Q&A with Alzheimer
Scotland:
Monday 9th February 2026, 11.30am-12.30pm
Join the meeting now
Meeting ID: 341 827 976 219 34
Passcode: aZ3Jj9pn

* Thursday 12th February 2026, 2pm-3pm
Join the meeting now
Meeting ID: 340 299 078 416 15
Passcode: rQ7zU3t2
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“We are blown away by the efforts made by the Scotmid family to raise funds and awareness for Guide
Dogs. Thanks to them, we are now in a position to raise and train a whole litter of guide dogs and five
new highly trained specialists — this will help fund hundreds of people who struggle with sight loss.”

Kyla McVicar, Business Development Manager at Guide Dogs

"Our partnership with Scotmid Co-operative was a great success. It allowed the RNLI to reach people in
hundreds of communities across the country with our water safety advice. It also gave Scotmid
customers and staff the unique opportunity to help fund a new RNLI lifeboat by raising £274,000.
Thanks to their support, the lifeboat, which was named ‘The Spirit of Cooperation’ is now helping to
save lives at sea and will do so for many years to come. The partnership has truly left a lifesaving legacy
and helped the RNLI continue its mission to save lives at sea."

Paul McKeown, Fundraising and Partnership Lead, RNLI

“We absolutely loved being Scotmid’s 2024/2025 charity partner. The support and generosity from
Scotmid colleagues across the business was absolutely incredible and enabled us to reach more people
impacted by cancer across Scotland and Northern England with vital financial and psychological support
from day one of a diagnosis. We’d absolutely encourage charities to apply for this brilliant partnership.”
Hannah Harding, Corporate Partnerships Lead at Maggie's
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